Got a gripe? 


How quickly can a consumer 
expect a reply from a Federal 
agency? According to an indepen- 
dent survey conducted under con- 
tract for Office of Consumer 
Affairs (OCA), an average of 19 
days elapses between receipt of a 
consumer complaint & mailing of 
a reply—although a few take as 
long as 45 days. 


Fifteen government agencies 
were evaluated for response to 
complaints based on such criteria 
as internal follow-up, referral 
follow-up, statistical reporting, 
evaluation imput into agency 
policy. The study will be used in 
responding to a recent directive 
by President Ford to make Federal 
agencies more responsive to con- 
sumers [CONSUMER NEWS: May 
15]. 


For a summary of the report, 
send your request to TARP, Office 
of Consumer Affairs, Washington, 
D.C. 20201. 


PJ’s being checked 


Consumer’ Product Safety 
Commission (CPSC) plans to in- 
spect the stock of various manu- 
facturers, importers & retailers of 
children’s sleepwear to determine 
whether garments are in compli- 
ance with the new flammability 
standard for this product [Con- 
SUMER REGISTER: April 15]. 


Retailers’ compliance with 
CPSC regulations will be checked 
by volunteer consumer deputies 
who have been trained by CPSC 
staff members in the 14 area of- 
fices. For additional information 
on the consumer deputy program, 
call the toll-free hotline (800-638- 
2666) or write Consumer Product 
Safety Commission, Washington, 
DC 20207. 


Plants being checked 


Federal Trade Commission 
(FTC) is investigating producers 
& sellers of house plants—includ- 
ing growers, wholesalers & re- 
tailers of these products. 


Specifically, FTC seeks to 
learn whether industry members 
are violating the Federal Trade 
Commission Act by failing to label 
plants with information about nec- 
essary care & possible toxicity. 


Consumers are invited to send 
comments to Federal Trade Com- 
mission, 28th Floor, Federal Build- 
ing, 915 Second Ave., Seattle, WA 
98174. 
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More on 9 % * Compatible phones for the hard-of-hearing 


Consumers who have hearing problems will soon find that there are 
fewer & fewer telephones that are incompatible with their hearing aids. 
The 2 major manufacturers of telephones—American Telephone & Tele- 
graph Co. (AT&T) & General Telephone & Electronics Corp. (GTE)— 
have assured Office of Consumer Affairs (OCA) that work is well ad- 
vanced toward making all new phones compatible with hearing aids for 
those with severe hearing loss. 

The incompatibility between phones & hearing aids has been a 
problem since the late 1960s when phone companies introduced certain 
models—notably a compact phone & certain coin phones—that were not 
compatible with hearing aids [CONSUMER NEWS: March 15, 1973]. Phones 
of some companies were never compatible. . 

The problem is now close to solution as a result of extended negotia- 
tions among OCA, AT&T, GTE & agencies representing hearing-impaired 
consumers. 

® AT&T developed a portable adapter to make all telephones com- 
patible with hearing aids that correct severe hearing loss [CONSUMER 
NEws: Aug. 1, 1973]. Both AT&T & GTE have adequate supplies of the 
adapter although it will become less necessary as new compatible phones 
are installed. 

® AT&T modified the design of its new coin phones to make them 
compatible & began distributing the modified design in November 1974. 
The new sets are identified by a small blue fastener at the joint between 
the cord & the receiver. (Incompatible sets have grey fasteners.) 

@ GTE will start shipping compatible coin phones (with blue fasten- 
ers) in December 1975. 

®@ In the first quarter of 1976, GTE will introduce a compatible phone 
for home & office, available on request. 

@ AT&T is making its compact phone compatible. 


Other recent Federal actions of interest to hard-of-hearing consumers: 

@ A Health, Education & Welfare Dept. (HEW) Task Force is pre- 
paring a final report—due before the end of 1975—on government regula- 
tion of hearing aids. 

@ Food & Drug Administration (FDA) is developing labeling guide- 
lines for hearing aids, to include directions for use, care of the device & 
details on the device’s capabilities. 

@ FDA is also developing standards to insure uniform & reliable 
performance of hearing aids. 

® The first transatlantic phone call between 2 totally deaf persons 
was made recently in an HEW demonstration. Equipment included an 
electronic device that connects 2 teletypewriters (TTYs) to standard 
phones. More than 10,000 TTYs have been installed in U.S. since 1964. 


For information on TTYs, consumers may contact: (1) Applied Communications 
(Attention: Mrs. O’Brien), Box 555, Belmont, CA 94002; or (2) Silent Communica- 
tions (Attention: Mr. Corson), 1440 29 Ave., Oakland, CA 94601. 
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Recalls 


@ MEAT—Grand Union Co. is 
recalling 1,300 3-lb. (1.359 kilo- 
grams) canned hams packaged by 
Colonial Provision Co. of Boston 
because about 425 cans may have 
been underprocessed. Hams carry 
code BD-5D est. 432 & were dis- 
tributed in Massachusetts, New 
Hampshire, Vermont, Connecticut, 
New York, Pennsylvania, New Jer- 
sey, Maryland, Northern Virginia, 
Washington, DC & Puerto Rico. 
Undercooked hams could develop 
botulism bacteria. 


@ INSTANT OATMEAL — 
Food & Drug Administration 
(FDA) announces recall of Kroger 
Instant Oatmeal, artificial maple & 
brown sugar flavor, 1-5/8 oz. (46 
grams) packets (8 packets/car- 
ton). Code on carton & case: 
1/3/76. Mfd. by Ralston Purina 
Co. Davenport, IA. Recalled by 
Ralston Purina Co., St. Louis, MO. 
Distribution to eastern U.S.; firm 
estimates that about 612 cases re- 
main on market. Reason: product 
contains metal fragments. 


WHAT TO DO: Return hams to 
stores immediately. Do not eat. 


@® FRENCH DRESSING & 
BARBECUE SAUCE—Food & 
Drug Administration (FDA) an- 
nounces recall of all Stewart 
Formula french dressing & all 
barbecue sauces produced between 
Sept. 24, 1974 & March 13, 1975. 
French dressing (gallon size [3.8 
liters]) packed under “Stewart,” 
“Salad Queen,” “Divencenti,” 
“Ellis & Sone” & “Butter Cup” 
labels. Barbecue sauces come in 
gallon, quart (1 liter) & 19 oz (560 
milliliters) sizes & carry “Piknik” 
label & possibly 19 other private 
labels. Lot numbers: 09244 through 
03135. Manufactured & recalled by 
Piknik Products Co. of Montgom- 
ery, AL. Distribution was to south- 
eastern U.S. Reason: spice ingredi- 
ents of both products were 
contaminated with insects. 


@® CARS—Jeep Corp.  an- 
nounces recall of 1,671 Jeep ve- 
hicles involved in a defective weld 
of accelerator pedal bellcrank to 
the cross-shaft. Some 1975 Wagon- 
eer, Cherokee & truck models are 
involved in recall. 


WHAT TO DO: Until vehicle is re- 
paired, use only when necessary 
& make no hard accelerations. 
Contact dealer for free repairs. If 
dealer is unable to handle servic- 
ing promptly, get in touch with 
local zone office (owner’s manual) 
or Jeep Corp. owner hotline 
(1-800-421-7500); in Michigan, call 
1-800-572-9570. 
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Consumers say: food’s ok, but. .-. 


Consumers say that, in general, they are fairly well satisfied with 
the food they buy & the stores where they shop, according to an 
Agriculture Dept. survey in spring 1974. But the survey also shows that, 
when faced with specific questions, consumers express considerable un- 
happiness over many individual products. They also frown on certain sales 


practices, such as high prices, lack of reliable product information & too 
much fat in beef, pork & lamb. 


The survey was based on a national sample of 1,831 consumers who 
were questioned in 3 areas: (1) how foods are promoted & how they are 
sold in stores; (2) how consumers evaluate 7 major groups of food prod- 
ucts (meat & poultry, fresh fruits, fresh vegetables, convenience & pre- 
pared foods, processed fruits & vegetables, bakery & cereal products, 
dairy products & eggs); (3) how consumers express their dissatisfaction. 


In answer to general questions, about 66% of consumers called them- 
selves always or almost always satisfied with food products they purchased. 
However, there was less satisfaction on specific questions. Only 49% were 
always or almost always satisfied with nutrition labeling; 22% with manu- 
facturers’ advertisements; & 53% with ingredient labeling. 


Food stores rated somewhat higher than did manufacturers. About 
70% of consumers said that stores were generally satisfactory. Specifically, 
about 60% were satisfied with presentation of price information; 62% with 
store ads; & 53% with information about freshness of products. 


In evaluating major food products, consumers expressed most satis- 
faction with dairy products & eggs (81% always or almost always satis- 
fied) & least satisfied with convenience products such as TV dinners & 
canned soups (57%) & with fresh vegetables (56%). 


When asked how they expressed their dissatisfaction with specific 
products, a majority said they complained to food stores (54.7%) or 
griped to friends (88%). Only 2.9% complained to government agencies 
or Congressmen; 6.6% complained to manufacturers, & 11% participated 
in boycotts. The survey notes that food manufacturers are generally re- 
sponsive to consumers’ complaints. Most manufacturers have a policy of 
replacing products or giving refunds. 

For a free copy of Consumer Satisfaction with Food Products & Marketing 


Services (AER #281), write to Publications Division, Economic Research Service, 
Room 0054S, Agriculture Dept., Washington, DC 20250. 


Drive seeks to halt odometer tampering 


National Highway Traffic Safety Administration (NHTSA) has 
launched a nationwide attack on automobile dealers & private sellers who 
tamper with odometers to cheat car buyers. NHTSA is asking the attorney 
general of every state with an anti-tampering law to join the Federal 
Government to “halt this continuing, multi-million dollar fraud on the 
public.” 


NHTSA’s invitation to 36 state attorneys general included a circular 
by which the auto dealers of each state may be asked to join the project. 
Federal law prohibits the alteration of motor vehicle odometers & requires 
the seller of a vehicle to provide an Odometer Disclosure Statement (writ- 
ten statement of true mileage reading) to each buyer when ownership is 
transferred. If the correct mileage is unknown, a written statement to that 
effect is required under the same law. 


Consumer News 
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Routine breast x-rays 


Women should avoid having routine x-ray examinations for breast 
cancer if they are under 35 & are asymptomatic—that is, without com- 


plaint, without history, without physical findings & without a strong 
family history of breast cancer. 


This is the recommendation of the American College of Radiology, 


& it was recently endorsed by Health, Education & Welfare Dept.’s Bureau 
of Radiological Health (BRH). 


Two main factors influenced the recommendation: (1) there is a 
low incidence of breast cancer in the under-35 age group; & (2) breast 
x-rays (mammographs) are less effective in detecting early signs of 
cancer when women are under 35. Reason is that younger women’s breast 
tissue—being firmer & more fibrous—may hide early signs of tumors. 

The American College of Radiology did not take a stand on routine 
use of mammography for women over 35. Instead, it said that further 


research is needed to determine whether mammography is effective in 
asymptomatic women between 35 & 50. 


BRH points out that the recommendation for the under-35 group is 
significant because breast cancer screening centers are being set up for 
young women on college campuses. Since it is known that extremely high 
levels of radiation can cause breast cancer, there is concern among radi- 
ologists over the slight possibility that even the low-level exposure 
of mammographs might cause cancer if repeated for many years. 


Fireworks 


Consumer Product Safety Commission’s (CPSC) regulations banning 
firecrackers & many other types of fireworks continue to be delayed. 


The ban, scheduled to become effective June 1974, was delayed pend- 
ing public hearings. These were held but the matter is still pending before 
CPSC. Ban cannot possibly become effective before this Fourth of July. 

Cherry bombs, aerial bombs & silver & M-80 salutes have already been 
banned from interstate commerce. Also, many states & other jurisdictions 
prohibit fireworks except for special displays [CONSUMER REGISTER: June 
15 & July 1, 1974; June 15, 1973]. 


It’s free 


Warning! 


@ MICROWAVE 
Food & Drug Administration 
(FDA) announces that General 
Electric Co. will correct defects in 
5,300 microwave ovens that could 
leak as much as 10 times the 
microwave radiation allowed by 
Federal standards. 

Ovens involved are thermal 
oven-range combination units 
called “Cooking Center” or “Versa- 
tronic.” Models are: J845001, 
J885001 & RET747001 (all manu- 
factured in Columbia, MD & in 
Louisville, KY, from July through 
November 1973); & J845001 (man- 
ufactured in Louisville through 
February 1974). 

According to FDA, an addi- 
tional 13,000 General Electric 
microwave ovens manufactured be- 
fore July 1973 may also be defect- 
ive. The company, however, claims 
that these are not hazardous, & 
the matter is under negotiation. 


WHAT TO DO: Owners should (1) 
check for ovens’ serial numbers & 
ask dealers’ help in determining 
when their units were made & (2) 
discontinue microwave cooking 
until checked by manufacturer. 


@ KITES—Consumer Product 
Safety Commission (CPSC) is 
warning consumers not to fly giant 
metallic foil kites because they can 
cause power failures if they be- 
come entangled in power lines & 
they may electrocute the person 
holding the kite. (No injuries have 
been reported.) The kites are sold 
under various names which include 
“Dragon” as part of the name. 
National Safety Council (NSC) 
asked CPSC to start legal proceed- 
ings against the manufacturer. 
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This coupon is all you need 


if you want to learn how much 
money is credited to your Social 
Security account. Just fill in the 
blanks & send the coupon to: 
Social Security Administration 
P. O. Box 57 
Baltimore, MD 21203 


REQUEST FOR 
STATEMENT 
OF EARNINGS 

CONSUMER NEWS is printing 
this coupon because some private 


companies take advantage of con- 
sumers by offering to get this 


| Please send a statement of my Social Security earnings to: 


| MISS 
eee eee Print 
| MR. Nome 
and 
Address 


if you subscribe to their magazines 
or buy other goods. 


| ne a CI etnies canaries die ec eidtiacidennnacegaiamaeansaeielEi ‘ 
in Ink 
| Or Use 


Type- 
a i a a a bitten | 


writer 


You do not have to buy any- 
thing—or pay anything—to get a 
statement of your Social Security 
Slender capping isin catia, | An cn Ci Se: Teen 
Sign your own name only. Under the law, information in your social security record | coupon. For additional coupons, 
is confidential and anyone who signs another person's name can be prosecuted. | call your local Social Security field 
If you have changed your name from that shown on your social security card, please office (listed in the phone directory 

| copy your name below exactly as it appears on your card. | under “U.S. Government”) & ask 
for post card form OAR-7004. 


| SIGN YOUR NAME HERE 
(DO NOT PRINT) 


| 
| 
| 
| 
| 
| 
| Social Security information for you 
| 
| 
| 
| 
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Warranty law 


The Conference Board, as- 
sisted by Office of Consumer Af- 
fairs (OCA), held a 2-day con- 
ference last month to discuss 
implementation of the new Magnu- 
son-Moss Warranty-Federal Trade 
Commission Improvement Act 
[CONSUMER NEws: Feb. 1]. 


Representatives of government 
agencies & business organizations 
examined effects of the law—& of 
forthcoming regulations—on war- 
rantor practices, with emphasis on 
the law’s minimum standard for 
“full” warranties. This requires 
manufacturers to repair or replace 
defective products within a reason- 
able time & without charge. 


New publications 


The following new Federal 
publications are available from 
Government Printing Office, Wash- 
ington, DC 20402; make check 
payable to Superintendent of 
Documents. 


Consumer Aid Series (3 sepa- 
rate publications comparing per- 
formance levels on brakes, tire 
reserve load & acceleration & pass- 
ing ability for 1975 passenger cars 
& motorcycles), published by 
Transportation Dept. Tires; #627- 
649/387 3-1; $1.20. Brakes; #627- 
652/390 3-1; $1.10. Acceleration & 
Passing Ability; #627-650/388 
3-1; $1.35. 


Energy Perspectives (compre- 
hensive data book on energy, for 
both laymen & experts), published 
by Interior Dept.; #024-000- 
00812-6; $3.10. 


Beef grades 


On May 29, a U.S. District judge issued a permanent injunction against 
Agriculture Dept.’s revised standards for quality grades of beef that were 
originally scheduled to become effective April 14. (The effective date was 
delayed on April 11 by a ruling of a U.S. 8th Circuit Court of Appeals 
panel—partly because there were questions as to whether Agriculture 
filed economic impact statement required by executive order.) 


At CONSUMER NEws’ deadline, Agriculture is considering recom- 


mending an appeal [CONSUMER NEWS: May 1. CONSUMER REGISTER: 
March 15, 1975 & Nov. 15, 1974]. 


Auto thefts 


In 1974, 960,000 autos—valued at nearly $1.5 billion—were stolen in 
the U.S. In an effort to cut this figure in half during the next 5 years, 
Justice Dept. & Transportation Dept. have begun a coordinated program: 

@ Federal officials are conferring wth auto manufacturers about the 
possibility of improving door & ignition locks on cars. 

@ States are being urged to pass ordinances prohibiting motorists 
from leaving cars unlocked, or with keys in ignitions, on streets. 

e Efforts are being made to develop a computerized title system 
connecting all states, to facilitate identification of stolen cars. 


Help on mail orders 


More than 12,000 consumer complaints against mail order companies 
have been successfully resolved during the first 6 months of a new Postal 
Service (PS) consumer protection program. Complaints settled between 


July 1 & Dec. 31, 1974, totaled 72% of all consumer complaints received 
during that period. 


The new PS program goes into action if a consumer does not receive 
satisfaction on the first complaint sent to the mail order company. Next 
step for the consumer is to ask local post office for a Consumer Service 
Card. By filling in this card & returning it to the post office, the consumer 
turns the matter over to PS, which will then deal directly with company. 
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